




3



・Customers continued to invest in digital transformation, and the business environment surrounding the 
Company remained favorable.

・With regard to the situation in the Middle East, the direct impact on the Company’s business is 
currently limited. However, if shortages in the supply of automotive oils, paints, parts, and other related 
products become prolonged, this could affect customers’ businesses and their willingness to invest in IT. 
Accordingly, the Company is closely monitoring future developments.

・At present, there are concerns over a decline in supply volumes for certain products. However, the 
Company recognizes that customers are currently able to respond to a certain extent, including through 
inventories.

・In the automobile maintenance industry, there is essential demand for services such as vehicle 
inspections and legally required inspections. In addition, many independent parts wholesalers, 
maintenance shops, and body repair shops hold a certain level of parts inventory.

・Demand for vehicle inspections, legally required inspections, and ordinary repair work has also 
continued, and no significant impact has been observed at this point.

・Under these circumstances, customers have continued their DX initiatives, and demand for the 
Company’s services has remained firm.

・In the first quarter, various initiatives, including the penetration of cloud services, progressed steadily. 
As a result, the Company achieved record-high first-quarter performance since the adoption of 
consolidated financial statements.

・Progress against both first-half and full-year forecasts also remained on track.



・Revenue increased 15.9% year on year to 5,516 million yen.

・Operating profit increased 141.8% year on year to 853 million yen, and profit for the period 
attributable to owners of the parent increased 175.1% year on year to 540 million yen.

・As the Company has continued to enhance the value of its services, including cloud services, revenue, 
operating profit, and profit for the period all increased significantly.



・Cloud services revenue increased 36.5% year on year to 3,398 million yen.

・Package systems revenue decreased 16.1% year on year to 1,350 million yen.

・This was mainly due to the steady progress in customers’ transition to cloud software, which led to a 
decrease in operations and support revenue, while software services revenue increased.

・Other revenue increased 16.6% year on year to 768 million yen, supported by firm demand for PC 
replacements in line with software migration.



・Since the full-scale transition to a subscription-based revenue model in 2022, the Company has 
continued to achieve a trend of revenue and profit growth.

・As cloud services have continued to penetrate the customer base, recurring revenue, mainly 
subscription revenue, has continued to increase.

・Although non-recurring revenue, such as hardware sales, fluctuates from quarter to quarter, the 
Company has a revenue structure in which operating profit increases as recurring revenue grows.

・As a result, as the penetration of cloud services progresses, quarterly operating profit has been on a 
trend of reaching new record highs.



・The Company’s main cloud service offering is cloud software, which has been rolled out on a full 
scale since 2022.

・The cloud rate, which represents the percentage of cloud software users among all software users in 
terms of the number of companies, reached 37.4% at the end of the first quarter and has continued to rise 
steadily.

・ARR, which represents the annualized value of revenue, reached 6,907 million yen and has continued 
to increase in line with the rise in the cloud adoption rate.



・The number of licenses at the end of the first quarter was 22,090.

・ARPL, which represents average monthly revenue per license, was 26,058 yen.

・The increase in ARPL was attributable to a higher proportion of licenses with higher usage fees, and 
was not due to price increases.

・As functions are added and the performance of cloud software is enhanced, the Company is expanding 
its lineup of higher value-added license menus.

・Against this backdrop, an increasing number of customers, mainly semi-large and large customers, are 
selecting higher value-added menus.

・From 2026 to 2027, many semi-large and large customers are scheduled to switch to cloud software, 
and ARPL is expected to rise further.



・Cost of sales increased 129 million yen year on year.

・This was mainly due to an increase in amortization expenses associated with functional enhancements 
to cloud software, as well as an increase in purchases accompanying higher revenue from hardware sales, 
mainly PCs.

・Selling, general and administrative expenses increased 144 million yen year on year.

・This was mainly due to an increase in IT infrastructure expenses related to the provision of cloud 
services, as well as an increase in advertising expenses associated with more active promotional activities.



・Total assets at the end of the first quarter increased 516 million yen from the end of the previous fiscal 
year to 41,940 million yen.

・While cash and cash equivalents decreased, intangible assets increased due to development 
investments aimed at enhancing the added value of cloud services.

・Property, plant and equipment also increased due to the application of IFRS 16 in connection with the 
renewal of the lease agreement for the head office building.

・Total liabilities increased 200 million yen from the end of the previous fiscal year to 17,332 million 
yen, mainly due to an increase in long-term interest-bearing liabilities.

・Total equity increased 316 million yen from the end of the previous fiscal year to 24,608 million yen, 
mainly due to the recording of profit for the period.



・Cash flows from operating activities increased 905 million yen year on year to 1,242 million yen.

・This reflected steady progress in revenue and profit growth.

・Cash flows from investing activities decreased 51 million yen, resulting in an outflow of 1,120 million 
yen.

・Although the Company continued to make investments aimed at enhancing the added value of cloud 
services, the amount of investment remained at approximately the same level as the previous year.

・Cash flows from financing activities resulted in an outflow of 850 million yen, mainly due to a net 
decrease in short-term borrowings and the payment of dividends.

・As a result, free cash flow increased 956 million yen year on year to 122 million yen.
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・For the first-half forecast, the Company revised only the cost composition, while leaving the forecasts 
for revenue, operating profit, and subsequent profit items unchanged.

・The Company forecasts revenue of 10,400 million yen, operating profit of 1,100 million yen, and 
interim profit attributable to owners of the parent of 700 million yen.



・Based on first-quarter revenue results, the Company updated the breakdown of its first-half revenue 
forecast.

・In line with the progress of cloud migration, the Company lowered its revenue forecast for operations 
and support.

・On the other hand, as a large project at a subsidiary is expected to shift to a later period, the revenue 
forecast for software services was left unchanged.

・In addition, the forecast for other revenue was revised to reflect stronger-than-initially-expected 
replacement demand for hardware, mainly PCs.



・For the full-year forecast, as with the first-half forecast, the Company revised only the cost 
composition, while leaving the forecasts for revenue, operating profit, and subsequent profit items 
unchanged.

・The Company forecasts revenue of 23,500 million yen and operating profit of 4,800 million yen.

・Operating profit of 4,800 million yen is expected to represent a record-high operating profit since the 
Company’s founding in 2005.



・The breakdown of the full-year revenue forecast was also updated in the same direction as the first-half 
forecast.

・The revenue forecast for software services was left unchanged, as certain uncertainties remain, 
including the impact of the situation in the Middle East and the timing of revenue recognition for a large 
project at a subsidiary.

・For marketplace revenue, the forecast was revised downward by 100 million yen to reflect transaction 
trends on the legacy ordering platform.

・Meanwhile, the revenue forecasts for package systems and other revenue were revised to reflect firm 
software sales for non-mobility industries, as well as strong hardware sales.



・For the full year, the Company intends to keep total costs, including cost of sales and selling, general 
and administrative expenses, at around the same level as the previous fiscal year.

・While purchases are expected to decrease as PC replacement demand settles down, expenses related to 
enhancing the added value of cloud services are expected to increase.

・The Company will work to control total costs by optimizing various expenses, including through 
operational efficiency improvements driven by the active use of AI.



・The dividend forecast is 7.5 yen for the interim dividend, 7.5 yen for the year-end dividend, and 15.0 
yen for the annual dividend.

・The Company will continue to consider its dividend policy from a comprehensive perspective, 
including share liquidity, with the aim of enhancing shareholder value.

・Over the medium to long term, the Company will also work to optimize its capital policy, while 
considering new growth strategies for the AI era.
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・In its medium-term management plan, the Company places the highest priority on achieving operating 
profit of 13,000 million yen in FY2028.

・To achieve operating profit of 13,000 million yen, the Company needs to increase revenue to 32,000 
million yen in FY2028.



・While software services are expected to drive revenue growth, marketplace revenue is also planned to 
contribute to revenue growth from 2027 onward.

・Marketplace revenue is linked to transaction volume on the ordering platform.

・For this reason, the cloud software implementation currently being promoted among semi-large and 
large-scale business operators, including parts wholesalers, represents an important initiative for 
expanding marketplace revenue from next fiscal year onward.



・Marketplace revenue consists primarily of fees related to the use of the ordering platform provided by 
the Company.

・As parts wholesalers, which are the main sellers on the ordering platform, switch to cloud software, the 
new ordering platform will begin full-scale operations.

・The transition of major parts wholesalers to cloud software is concentrated from around the middle of 
2026 onward, and transaction volume on the platform is expected to increase thereafter.

・Until now, only the legacy ordering platform has been in operation, and transaction volume on the 
legacy platform has been declining as maintenance shops, which are the main buyers, have switched to 
cloud software.

・Going forward, the new ordering platform will operate in parallel with the legacy platform. This is 
expected to expand participation by both sellers and buyers, leading to an increase in the number and 
value of transactions.

・Marketplace revenue is planned based on the overall transaction volume of the ordering platform, 
reflecting this expansion in the number of buying and selling participants.
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・The Company provides various services based on the Broadleaf Cloud Platform (BCP), a proprietary 
common platform developed in-house.

・BCP serves as the foundation for providing cloud software and platform services. The Company 
positions BCP as a network foundation that supports the mobility industry, or in other words, as industrial 
infrastructure.

・Cloud software is one of the service menus developed based on BCP, and at the same time, it also 
serves as one of the entry points through which customers connect to BCP.

・The ordering platform may easily be viewed as an extended function of cloud software. However, by 
nature, it is a separate service, and the market it addresses is also different.

・The value of the Company’s business lies not only in its software business, but also in the value of its 
platform services.

・Going forward, in addition to its software business, the Company will also strengthen its 
communication regarding platform services.
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